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Introduction

The City of Tacoma and the Greater Tacoma Community Foundation partnered with
Artspace Projects, the nation’s leading non-profit real estate developer for the arts, to
conduct a study of the space needs and preferences of artists and creatively engaged
individuals living and working in Tacoma and the surrounding region. The aim of the study
was to assist the City of Tacoma, local property owners, and developers in advancing
projects and providing living, working, and other unique spaces for artists and creative
individuals of all disciplines in Tacoma. This study is part of a second phase of work, the
first of which was conducted in 2013 when Artspace was engaged to assess the potential for
the development of new arts/creative spaces in Tacoma.

Data for the study was collected through a survey of artists and creative individuals located
in Tacoma and the surrounding area. Individuals representing a wide range of arts, cultural
and creative industries were invited to participate. Specific information regarding the survey
methodology is provided in Appendix A.

Artspace Projects, Inc. and Swan Research and Consulting designed the survey with the
following objectives:

®  Quantify the demand in Tacoma for:

0 Live/work spaces and housing for artists, creatives, and their families

O Studio, creative work, production, or fabrication spaces that artists or
creative individuals may rent on an ongoing basis

0 Commercial, retail, or storefront spaces for creative individuals and
businesses to rent on an ongoing basis

O Private creative office spaces for artists and creative individuals to rent on an
ongoing basis

0 Co-working spaces in which artists or creative individuals could purchase a
membership

O Studio, creative work, production, fabrication, commercial, retail, private
office, or storefront space that could be rented on an occasional basis.

®  Inform development decisions and ensure that new space meets the needs of the
creative community by articulating specific design elements, locations of interest,
types and size of spaces, and building features that artists and creative individuals
prefer or require.

®  Describe the artists and creatively involved individuals; their arts and creative activities,
current living and working arrangements, and their ability to pay for new live/work
and housing space and rental of creative space.

This report is a summary of the data obtained from those who completed the survey,
particularly those artists and creative individuals who indicated a potential interest in
live/work and/or housing space and/or studio and other creative work space. Current
residence data for these interested survey respondents is located in Appendix B.

S1-
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Executive Summary

541 respondents completed the Tacoma Survey of Artists’ and Creative Individual’s Space
Needs and Preferences. The respondents were asked six key questions:

¢ Would you relocate to a live/work or housing community for artists,
creatives, and their families in the city of Tacoma, WA?

¢ Would you rent studio, creative work, production, or fabrication space for
artists and creatives on an ongoing basis in Tacoma?

¢  Would you rent commercial, retail, or storefront space for a creative
work/business, on an ongoing basis, in Tacoma?

¢ Would you rent private creative office space on an ongoing basis in
Tacoma?

¢  Would you buy a membership in a co-working space in Tacoma?

¢ Would you rent studio, creative work, production, fabrication,
commercial, retail, private office, or storefront space on an occasional
basis in Tacoma?

The largest number of respondents (204; 38%) indicated interest in relocating to a live/work
or housing community for artists in Tacoma (Figure 2). One hundred ninety-three (193;
36%) are interested in renting studio, creative work, production, or fabrication space on an
ongoing basis and 35% are interested in renting some type of space on an occasional basis in
Tacoma. Survey respondents could select one or more types of space. As a result, there is
overlap between these groups; key points regarding overlap are noted in this report.

Figure 1: Interest in All Types of Space

Relocate to live/work or housing community (38%)

Rent studio, creative work, production, ot fabrication space on
ongoing basis (36%)

Rent commercial, retail, or storefront space on ongoing basis

(22%)

Rent private creative office space on ongoing basis (15%)

Buy membership in co-working space for business (25%)

Rent studio, creative work, production, fabrication, commercial,
retail, private office, or storefront space on occasional basis (35%)

0 50 100 150 200
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Key Findings:

e The majority of artists interested in new space currently live in the city of Tacoma or
have resided there in the past. However, relatively more individuals interested in
live/wotk ot a housing community have not lived in Tacoma in the past (21%),
suggesting that a unique artist’s community may draw individuals and families to the
city for this opportunity.

e For those interested in live/work or housing, ongoing studio, creative work,
production or fabrication space, and occasional rental space, arts activities that are
highly represented include painting/drawing, mixed media, photography, arts
education/instruction, and writing/literary atts.

e Most of the artists or creative individuals interested in some type of space currently
use space in their home, or do not have the space they need for their arts activities.

e The most desirable Tacoma neighborhoods for those interested in ongoing space are
the North Downtown/Theater District, the Old Brewery District, the Dome
District, and the Hilltop area.

e When asked about the types of spaces and amenities that would be shared with
others, community space for informal networking/gathering, gallery exhibition
space, general purpose studio space, storefront/retail space, a business center,
classrooms/teaching space, and printmaking facilities were identified as most
preferred by artists and creatives interested in all types of space.

e The features of greatest interest to those interested in any type of space include
natural light and Internet access. Those interested in live/work space and ongoing
rental of studio, creative work, production, or fabrication space also desire slop sinks
and high ceilings. Not surprisingly, those interested in commercial, retail, or
storefront space, and those interested in private office space desire close proximity to
other creative businesses.

e For those interested in relocating to a live/work or housing community, 85% or
more would choose renting or renting to purchase, while 60% would purchase a
condominium, and 51% would rent a small co-housing unit (200-300 sq. ft.). Most
(over three-quarters) would be flexible in the way their work space was integrated
with or separate from their living space.
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Summary of Survey Results — Artist Space Needs and Preferences

RELOCATION TO A LIVE/WORK OR HOUSING COMMUNITY: INTERESTED
ARTISTS

Two hundred four (204) of the survey respondents (38%) expressed an interest in relocating
to a live/work or housing community for artists, creatives and their families in Tacoma

(Figure 2).

Figure 2: Would you relocate to a live/ work or housing
community for artists, creatives, and their families in Tacoma?

Over half (57%) currently reside in Tacoma, and 21% have lived there previously (Table 1).
Twenty two percent have never resided in Tacoma (Detailed current residence data is

provided in Appendix B).

Table 1: Tacoma Residence
“yes” responses

Ever Lived in Tacoma? # %
I currently live in Tacoma 117 57.4
No 44 21.6
Yes, but not currently 43 21.1
Total 204 *100.1

*Does not equal 100.0% due to rounding
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The interested artists participate in a wide range of arts, cultural and creative industries (Table
2). The most common are painting/drawing, photography, writing/literary arts, and mixed
media.

Table 2: Arts, Cultural and Creative Industries

“yes” responses total responses

Arts, Cultural and Creative Industries * # % # %

Painting/ Drawing 76 37.3 162 29.9
Photography 53 26.0 121 22.4
Writing/Literary arts 50 24.5 107 19.8
Mixed media 45 22.1 112 20.7
Arts education/instruction 38 18.6 108 20.0
Graphic arts/design 36 17.6 88 16.3
Crafts/Fine crafts 34 16.7 109 20.1
Art gallery/Exhibition space/Curatorial 33 16.2 83 15.3
Music (vocal/instrumental/recording/composition) 33 16.2 84 15.5
Digital arts (computer/multimedia/new media, etc.) 32 15.7 74 13.7
Book arts/illustration 26 12.7 63 11.6
Printmaking 26 12.7 41 7.6
Performance art 24 11.8 50 9.2
Arts administration/Arts advocacy 23 11.3 52 9.6
i o D NS
Theater arts (acting, directing, production, etc.) 21 10.3 53 9.8
Installation art 20 9.8 47 8.7

Sculpture 20 9.8 51 9.4
Fiber/Textile arts/Fashion/Costume design 18 8.8 47 8.7

Murals/Street art 17 8.3 33 6.1

Architecture/Landscape architecture 14 6.9 35 6.5

Ceramics 14 6.9 30 55

Healing arts/Art therapies 14 6.9 29 5.4
Metalworking/Metalsmithing 12 5.9 21 3.9

Culinary arts 10 4.9 25 4.6

Folk and traditional art 10 4.9 18 33

Glass 10 4.9 25 4.6

Woodworking 10 4.9 33 6.1

Dance/Choreography 9 4.4 24 4.4
Jewelry design/fabrication 9 4.4 43 7.9

Art/Music therapy 7 3.4 19 3.5

Interior design 6 2.9 23 4.3

Comedy (stand-up, sketch, improv) 4 2.0 9 1.7

Other 12 5.9 33 6.1

*Respondents may have selected multiple industries
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Sixty-one percent (61%) of the interested artists are female (Table 3).

Table 3: Gender

Male 72 35.3 193 35.7
Female 124 60.8 329 60.8
Transgender/Transsexual/Genderqueer 4 2.0 6 1.1
Prefer not to answer 4 2.0 13 2.4

*Does not equal 100.0% due to rounding

Twenty percent (20%) of the interested artists are 30 years of age or younger (Table 4). Forty- nine
percent (49%) are between the ages of 31 and 50, and 31% are over 50.

Table 4: e

20 years and younger 1 0.5 9 1.7
21 — 30 years 39 19.1 78 14.4
31 — 40 years 52 25.5 149 27.5
41 — 50 years 48 23.5 109 20.1
51 — 60 years 47 23.0 125 23.1
61 — 70 years 17 8.3 59 10.9

Over 70 years 0 0.0 12 2.2

*Does not equal 100.0% due to rounding

The majority of the interested artists (78%) are White/Caucasian. Ten percent (10%) desctibe
themselves as multiracial/multiethnic, and 6% are Black/African American (Table 5).

Table 5: Ethnicity

Native American/American Indian 1 0.5 6 1.1
Black/African American 12 5.9 19 3.5
Hispanic/Latino 3 1.5 13 2.4
Asian/Pacific Islander 4 2.0 14 2.6
White/Caucasian 160 78.4 441 81.5
Multiracial/Multiethnic 21 10.3 40 7.4
Something else (please specity) 3 1.5 8 1.5
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Two-thirds of the interested artists (67%) have at least a Bachelor’s degree, and 29% of these
respondents have obtained a post-graduate degree (Table 6). Thirty-one percent (31%) of the
interested artists have completed some college course work or obtained a 2-year degree.

Table 6: Education

Some high school course work 0 0.0 3 0.6
High School/GED 5 2.5 19 3.5
Some college course work or 2-year degree 63 30.9 149 27.5
Bachelot's degree 77 37.7 178 32.9
Some post-graduate work 20 9.8 49 9.1

Post-graduate degree 39 19.1 143 26.4

A small number of the interested artists (7%) are currently full-time students (Table 7).

Table 7: Student Status

Yes 15 7.4 38 7.0
No 189 92.6 503 93.0

I
\] |
|
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Table 8 contains information regarding the annual household incomes of the interested artists by
household size. The shaded area denotes the number of interested artists who fall at or below sixty
percent of the median income for the region encompassing the city of Tacoma. Forty-eight
percent (48%) of the interested artists report annual household incomes that fall at or below 60%
of the area median income for household size (HUD FY2015: Pierce County (Tacoma, WA HUD
Metro FMR Area). Approximately one-quarter (24%) of the interested artists have household
incomes of $20,000 or less per year. Seventeen percent (17%) have annual household incomes
greater than §75,000.

Table 8: Income by Household Size (# of Interested Artists)*

Household Size

Annual Household Income 1 2 3 4 5 or motre Total
Under $10,000 8 3 0 3 0 14
$10,000 - $15,000 8 8 1 3 0 20
$15,001 - $20,000 9 3 0 3 0 15
$20,001 - $25,000 11 9 3 1 0 24
$25,001 - $30,000 5 5 1 4 0 15
$30,001 - $35,000 5 7 1 0 0 13
$35,001 - $40,000 1 7 1 1 0 10
$40,001 - $45,000 4 5 3 0 0 12
$45,001 - $50,000 0 4 4 1 1 10
$50,001 - $55,000 0 4 1 0 0

$55,001 - $60,000 0 2 2 2 3 9
$60,001 - $65,000 1 3 1 0 0

$65,001 - $75,000 3 3 1 1 1

$75,001 - $85,000 2 4 3 1 1 11
$85,001 - $100,000 0 5 2 1 0 8
Over $100,000 0 9 4 1 1 15
Prefer Not to Answer 6 3 0 0 0 9
Total 63 84 28 22 7 204

*Shaded area denotes incomes at or below 60% of the regional median income. The FY2015 median income for a housebold of 4 is $71,000
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Half of the interested artists currently earn less than ten percent of their income from their art or

creative work (Table 9). Twenty-three percent (23%) earn more than half of their income from
their art or creative work.

Table 9: Percentage of Income from Art or Creative Work

“yes” responses total responses
% of Income from Art/Creative Work # % # %
Less than 10% 101 49.5 320 59.1
10% - 25% 40 19.6 75 13.9
26% - 50% 17 8.3 37 0.8
51% - 75% 13 6.4 29 5.4
76% - 100% 33 16.2 80 14.8
Total 204 100.0 541 100.0

The artists were asked about their current studio or creative work space arrangement (Table 10).
The majority of the interested artists (58%) use space within their home for their art or creative
work/business, and many (41%) indicated they do not have the space they need for their art or
creative work/business. Ten percent (10%) rent or own studio or other creative work, production
or fabrication space outside their home on an ongoing basis.

Table 10: Current Studio or Creative Work Space Arrangement

“yes” responses

Work Space Arrangements* # %
Have space within home used for art or creative work/business 118 57.8
Don’t have space needed for art or creative work/business 83 40.7

Rent or own studio or other creative work, production or fabrication space

outside home on ongoing basis 2l 10:3
Creative work space is provided free of charge 18 8.8

Rent commerecial, retail, office or storefront space outside home on 6 ”0

ongoing basis

Creative work/business does not require designated space 6 2.9

None 5 2.5

*Respondents may have selected multiple arrangements
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The artists were also asked to respond to questions regarding their current living arrangements.

Thirty five percent (35%) of the interested artists do not live with other adults (Table 11). The
majority (82%) do not have children residing with them in their home.

Table 11: Current Household Composition

One - I am the only adult 72 35.3
Two 101 49.5
Three or more 31 15.2
_Number of Children (under18)  # %
None 167 81.9
One 18 8.8
Two 12 5.9
Three or more 7 3.4

Most of the interested artists (65%) currently rent or lease their living space, while 22% own their
residence (Table 12). A small minority (13%) do not rent/lease or own the space in which they live
(may live with others, reside at a college or university, etc.).

Table 12: Current Home Rental/Lease vs. Ownershi

Rent/Lease 133 65.2
Own 45 22.1
Do not rent/lease or own 26 12.7

~10 -
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Relocation to a Live/Work or Housing Community: Needs and Preferences
for Live and Work Space

The data provided in this section summarizes the interested artists’ responses to questions
regarding their preferences and needs for new live/work or housing space.

When asked about preferred neighborhoods for relocation to a live/work or housing community
(Table 13), the large majority (83%) selected the North Downtown/Theater District, and over half
were interested in the Old Brewery District (63%) and the Dome District (52%).

Table 13: Preferred Tacoma Neighborhoods

“yes” responses

Neighborhoods* # %
North Downtown/Theater District 169 82.8
Old Brewery District 129 63.2
Dome District 105 51.5
Hilltop 98 48.0
Lincoln District 60 29.4
McKinley Hill/East Side 58 28.4
South Tacoma 58 28.4
Other 29 14.2

*Respondents may have selected multiple neighborhoods

-11 -
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The interested artists were asked to select, from a list provided, up to five design features that are
most important for their studio or creative work space. The features selected most often are
natural light, Internet access, a slop sink, high ceilings, a nearby bus route, common area security,
and additional storage (Table 14). (Note: Thirty-four of the interested artists (17%) selected the
option “direct street access for retail sales” and may have also expressed more formal interest in
this type of space when asked later in the survey whether they were interested in renting
commercial, retail, or storefront space for a creative work/business on an ongoing basis in
Tacoma).

Table 14: Preferred Studio/Creative Work Space Features

“yes” responses

Important Features* # %
Natural light 131 64.2
Internet access (high speed/high bandwidth for large 118 57
files/graphics)

Slop sink in or near my workspace 64 31.4
High ceilings (over 10 feet) 61 29.9
On bus route 54 26.5
Building common area security (secured entrance, cameras, etc.) 52 25.5

Additional storage 49 24.0
Raw special/minimal build out for messy arts/production 42 20.6
Air conditioning/Climate control 41 20.1
Soundproofing 41 20.1
Direct street access for retail sales 34 16.7
Assembly-use code compliant (for music, theatre, exhibitions, etc.) 29 14.2
Oversized doors/Freight elevator 29 14.2
Special ventilation 22 10.8
Special electrical wiring 18 8.8
Loading dock 14 6.9
Wheelchair accessibility/ ADA compliant 14 6.9
Plumbing/Special plumbing 13 6.4
High-load bearing floors 6 2.9
Floor drains 5 2.5
Sprung floors 5 2.5
Other 17 8.3
None of these are important 1 0.5

*Respondents may have selected multiple features

-12 -



DRAFT
Survey of Artists — Tacoma

The interested artists were also asked to identify their top five choices with respect to the types of
space and amenities they would consider sharing with other artists (Table 15). Gallery/exhibition
space was identified as desirable by 41% of the interested artists. Other preferred spaces and
amenities include general-purpose studio space, community space for informal networking/
gathering, and storefront/retail space. (Note: the respondents who selected storefront/retail space
may have also expressed more formal interest in renting Commercial, Retail or Storefront space
which is presented in a separate section below).

Table 15: Preferred Shared Spaces and Amenities

“yes” responses

Type of Space/Amenities* # %
Gallery/Exhibition space 84 41.2
General purpose studio space 70 34.3
Community space for informal networking/gathering 69 33.8

Storefront/Retail space (for pop-ups ot cooperatively

run space, etc.) o4 31.4
Classrooms/Teaching space 55 27.0
Printmaking facilities 53 26.0
Business center (including copier, fax machine, postage meter, etc.) 51 25.0
Paint room 38 18.6
Ceramics studio/Kiln 33 16.2
Recording studio 32 15.7
Woodworking shop 29 14.2
Rehearsal space (theater, performance art, etc.) 28 13.7
Outdoor work area 24 11.8
Theater/Performance space (black box, flexible space) 23 11.3
Traditional or digital dark room 23 11.3
Metalworking/Metalsmithing studio 22 10.8
Film/Video screening room 21 10.3
Makerspace/Hackerspace 21 10.3
Professional kitchen (catering, teaching, product development, etc.) 20 9.8
Sound proof practice rooms 19 9.3
Scene/Prop/Costume shop 18 8.8
Theater/Performance space (formal seating/permanent stage) 16 7.8
Dance studio/rehearsal space 15 7.4
Fine metals/Jewelry making studio 11 5.4
Glass hot shop 8 3.9
Other 17 8.3
None of the above 3 1.5

*Respondents may have selected multiple types of space/ amenities

_13 -
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When asked about their preferences regarding ownership or rental arrangements, most (90%) of
the interested artists indicated they would accept a traditional rental arrangement, and 85%
indicated they would be interested in renting space with the option to buy it later (Table 16). Many
(60%) of the interested artists would be interested in owning a condominium, and 51% would rent
a small co-housing unit.

Table 16: Live/Work Ownership and Rental Arrangements

“yes” responses

Rental/Ownership Arrangements* # %

Renting your space 183 89.7
Renting your space with option to buy 173 84.8
Owning a condominium 122 59.8
Renting a co-housing unit (200-300 sq. ft.) 104 51.0

*Respondents may have selected multiple arrangements

When asked about their preferences for the integration of their living and working spaces, almost
all of the interested artists (97%) would accept an arrangement where their studio/work space is in
a separate area of the building in which they live (Table 17). Over eighty percent, however, would
accept an arrangement where their studio/work space is in a separate, adjacent building (88%) or
where their work space is integrated in their living space (81%). Thirty five percent (35%) would
prefer a housing only option.

Table 17: Living Space & Work Space Integration

“yes” responses

Living and Work Space Arrangements* # %

Studio/work in separate area of same building 198 97.1
Studio/work space in a separate, adjacent, building 179 87.7
Studio/work space integrated in living space 166 81.4
Commercial, retail, storefront, and/or office space attached to living space 152 74.5
Housing only, no other space required 71 34.8

*Respondents may have selected multiple arrangements

14 -
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Seventy percent (70%) of the interested artists would require one or two-bedroom units and 16%
require 3 bedrooms or more (Table 18).

Table 18: Bedrooms Needed x Household Size

None (Studio/Efficiency) 16 8 4 2 30 14.7
One 42 26 1 6 75 36.8
Two 4 43 15 5 67 32.8
Three 0 7 8 10 25 12.3
Four or more 1 0 0 6 7 3.4

The majority of the interested artists (89%) require at least one parking space adjacent to their
residence (Table 19). Twenty-eight percent (28%) of the interested artists need two or more
spaces for parking.

Table 19: Parking Spaces

None 23 11.3
One 124 60.8
Two 51 25.0
Three or more 6 2.9

_15-



DRAFT
Survey of Artists — Tacoma

Table 20 contains information regarding the maximum amount the interested artists could pay
monthly in combined housing and work space costs by size of space needed (number of
bedrooms required). The table includes all respondents who expressed interest in renting space
and/or renting space with the option to buy it later (198). These respondents may have also
expressed interest in purchasing a condominium and/or renting co-housing space. Approximately
half of these respondents (51%) could afford $800 or less per month for combined live/work
space, and one third could pay $900 to $1,200 per month.

Table 20: Affordable Housing and Work Space Costs

$400 3 3 0 1 11 5.6
$500 - $600 12 18 3 1 36 18.2
$700 - $800 6 23 20 5 0 54 273
$900 - $1,000 4 18 14 4 1 41 20.7
$1,100 - $1,200 0 12 5 1 24 12.1
$1,300 - $1,500 2 11 1 0 17 8.6
Over $1,500 2 2 3 5 3 15 7.6

*Does not equal 100.0% dne to rounding.

~16 -
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As noted above (Table 17), the interested artists were asked about their preferences for the
integration of their living and working spaces, and were then asked what they would be willing to
pay for that space. All of the respondents who expressed an interest in housing-only space (71)
also expressed interest in some type of combined live/work space. For those artists interested in
housing-only space, over half (54%) could afford $800 or less per month (Table 21) and thirty-
four percent (34%) could afford between $800 and $1,200 monthly. Because these respondents
expressed interest in both housing-only space and combined live/work, space, the data below
reflect the amounts they can afford to pay for both types of space.

Table 21: Affordable Housing Costs — Housing Only

$400 1 1 1 0 0 3 4.2
$500 - $600 4 5 0 1 0 10 14.1
$700 - $800 3 9 12 1 0 25 35.2
$900 - $1,000 0 7 5 2 0 14 19.7
$1,100 - $1,200 0 1 6 3 0 10 14.1
$1,300 - $1,500 1 1 3 1 0 6 8.5
Over $1,500 0 1 0 1 1 3 4.2

17 -
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The interested artists who expressed interest in owning a condominium (122) were asked how
much they could afford to purchase a condominium. Table 22 contains information regarding the
maximum amount they could pay by size of space needed (number of bedrooms required). Many
(61%) could afford $150,000 to $200,000 for a condominium purchase, while one-quarter could
pay between $200,000 and $250,000.

Table 22: Affordable Purchase Costs: Condominium

$150,000 - $200,000 10 32 23 8 1 74 60.7
$201,000 - $250,000 0 7 13 8 2 30 24.6
$251,000 - $300,000 2 0 4 2 0 8 6.6
$301,000 - $350,000 1 0 2 1 2 6 4.9
$351,000 - $400,000 0 0 0 1 0 1 0.8
$451,000 - $500,000 0 0 1 0 0 1 0.8
Morte than $500,000 0 0 0 1 1 2 1.6

~18 -
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ONGOING STUDIO, CREATIVE WORK, PRODUCTION OR FABRICATION SPACE
RENTAL

One hundred ninety-three (193) of the survey respondents (36%) indicated an interest in renting
studio, creative work, production, or fabrication space on an ongoing basis in Tacoma (Figure 3).
Of the artists interested in ongoing studio, creative work, production or fabrication space rental,
101 were only interested in renting studio, creative work, production or fabrication space, while 92
were interested in both studio, creative work, production or fabrication space rental and potential
live/work space. (For the 92 artists interested in both relocation to live/work space and ongoing
studio, creative work, production or fabrication space rental, it is reasonable to assume they would
choose efther studio, creative work, production or fabrication space rental orlive/work space, but
not both.)

Figure 3: Would you rent studio, creative work, production or
fabrication space for artists and creatives on an ongoing basis in

Tacoma?

No
64%

Yes - both
studio/
creative work

Yes - only
studio/

creative work
space rental &

relocation
17%

space rental
19%

The following tables provide information for all artists who indicated an interest in renting studio,
creative work, production or fabrication space on an ongoing basis (193) as well as for the subset
of artists interested only in ongoing studio, creative work, production or fabrication space rental
(101). The data for those artists interested only in studio, creative work, production, or fabrication
space rental are highlighted in these tables.

~19 -
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Approximately two-thirds (68%) of the artists interested in renting studio, creative work,
production or fabrication space on an ongoing basis currently reside in Tacoma and an additional
19% have lived in the city in the past (Table 23).

Table 23: Tacoma Residence

I currently live in Tacoma 78 77.2 132 68.4
Yes, but not currently 14 13.9 36 18.7
No 9 8.9 25 13.0

*Does not equal 100.0% due to rounding.

The most common arts, cultural and creative industries of those interested in renting ongoing
studio, creative wotk, production or fabrication space ate painting/drawing, mixed media, and

photography (Table 24).

Table 24: Arts, Cultural and Creative Industries

Painting/Drawing 37 36.6 72 37.3
Mixed media 32 31.7 60 31.1
Photography 25 24.8 48 24.9
Writing/Literary arts 17 16.8 42 21.8
Graphic arts/design 18 17.8 41 21.2
Arts education/instruction 16 15.8 39 20.2
Crafts/Fine crafts 20 19.8 37 19.2
Book arts/illustration 20 19.8 32 16.6
Digital arts (computer/multimedia/new media, etc.) 17 16.8 32 16.6
Art gallery/Exhibition space/Curatorial 12 11.9 30 15.5
Music (vocal/instrumental/recording/composition) 17 16.8 29 15.0
Installation art 9 8.9 20 10.4
Performance art 9 8.9 20 10.4
Printmaking 7 6.9 19 9.8
Fiber/Textile arts/Fashion/Costume design 11 10.9 18 9.3
Film/Video/Television/Digital/ Web-based

entertainment production ) 10 % 8 >3
Sculpture 9 8.9 18 9.3
Arts administration/Arts advocacy 5 5.0 17 8.8
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Arts, Cultural and Creative Industries* # % # %
Ceramics 9 8.9 17 8.8
Theater arts (acting, directing, production, etc.) 9 8.9 16 8.3
Murals/Street art 5 5.0 14 7.3
Jewelry design/fabrication 10 9.9 13 6.7
Woodworking 7 6.9 12 6.2
Architecture/Landscape architecture 4 4.0 11 5.7
Healing arts/Art therapies 3 3.0 9 4.7
Art/Music therapy 4 4.0 7 3.6
Dance/Choreography 2 2.0 7 3.6
Metalworking/Metalsmithing 1 1.0 7 3.6
Folk and traditional art 3 3.0 6 3.1
Interior design 3 3.0 6 3.1
Culinary arts 2 2.0 5 2.6
Glass 3 3.0 5 2.6
Comedy (stand-up, sketch, improv) 1 1.0 4 2.1
Other 2 2.0 7 3.6

*Respondents may have selected multiple industries

Sixty-one percent (61%) of the artists interested in ongoing studio, creative work, production or
fabrication space use space within their home for their art or creative work/business, while 35%
report that they do not have the space they need for their art or creative work/business (Table 25).
Eighteen percent (18%) rent or own studio or other creative work, production or fabrication space

outside their home on an ongoing basis.

Table 25: Cutrent Studio/Creative Work Space Arrangement

Creative Space Only

“yes” responses

All Interested in
Creative Space
“yes” responses

Studio/Creative Work Space Arrangements # % # %

Have space within home used for art or creative work/business 69 68.3 117 60.6
Don’t have space needed for art or creative work/business 26 25.7 67 34.7
Rent or own studio or other creative work, production or

fabrication space outside home on ongoing basis 19 188 o 176
Creative work space is provided free of charge 7 6.9 13 6.7
Creative work/business does not require designated space 2.0 1.6
None of the above 0.0 4 2.1
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The interested artists who indicated that they currently rent or own studio, creative work,
production or fabrication space outside their home were asked what they pay for that space. Forty-
four percent (44%) pay $51 - $200 per month, while one-third pay over $400 each month for their
creative work space (Table 26).

Table 26: Current Studio/Creative Work Space Cost

$0 0 0.0 0 0.0
$1 - $50 1 5.3 1 2.9
$51 - $100 3 15.8 6 17.6
$101 - $150 2 10.5 7 20.6
$151 - $200 2 10.5 2 5.9
$201 - $300 0 0.0 3 8.8
$301 - $400 4 21.1 4 11.8
$401 - $500 1 5.3 3 8.8
$501 - $750 3 15.8 3 8.8
More than $750 3 15.8 5 14.7

*Does not equal 100.0% due to rounding
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Ongoing Studio, Creative Work, Production or Fabrication Space Rental: Needs
and Preferences

The survey respondents who expressed interest in renting studio, creative work, production or
fabrication space were asked which Tacoma neighborhoods they prefer for new space (Table 27).
Approximately three-quarters (77%) prefer the North Downtown/Theater District, while over
half are interested in the Old Brewery District (62%) or the Dome District (53%).

Table 27: Preferred Tacoma Neighborhoods for Ongoing Studio/Creative Space
All Interested in

Creative Space Only Creative Space

“yes” responses “yes” responses
Neighborhoods* # % # %
North Downtown/Theater District 77 76.2 149 77.2
Old Brewery District 58 57.4 120 62.2
Dome District 48 47.5 102 52.8
Hilltop 48 47.5 92 47.7
McKinley Hill/East Side 21 20.8 48 24.9
Lincoln District 17 16.8 45 23.3
South Tacoma 17 16.8 41 21.2
Other 28 27.7 45 23.3

*Respondents may have selected multiple neighborhoods
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The interested artists were asked to identify up to five features most desirable to them in a new
studio, creative work, production, or fabrication space. The most popular were natural light,
Internet access, a slop sink, and high ceilings (Table 28). (Note: Thirty-eight of the interested
artists (20%) selected the option “direct street access for retail sales” and may have also expressed
more formal interest in this type of space when asked later in the survey whether they were
interested in renting commercial, retail, or storefront space for a creative work/business on an
ongoing basis in Tacoma.

Table 28: Preferred Ongoing Studio/Creative Work Space Features
All Interested in

Creative Space Only Creative Space

“yes” responses “yes” responses
Important Features* # % # %
Natural light 60 59.4 117 60.6
Internet access (hich speed/high bandwidth for
e ﬁles/gmp}fci peed/ e 53 52.5 110 57.0
Slop sink in or near my workspace 33 32.7 67 34.7
High ceilings (over 10 feet) 27 26.7 59 30.6
Air conditioning/Climate control 33 32.7 53 27.5
Building common area security (secured
entrance, cameras, etc.) = 228 9 254
Additional storage 27 26.7 48 24.9
On bus route 15 14.9 42 21.8
Direct street access for retail sales 23 22.8 38 19.7
Raw special/minimal build out for messy
arts/production 19 188 38 197
Oversized doors/Freight elevator 13 12.9 27 14.0
Soundproofing 11 10.9 27 14.0
Special ventilation 16 15.8 26 13.5
Assembly-use code compliant (for music,
theatre, exhibitions, events, etc.) ? 8.9 24 124
Special electrical wiring 6 5.9 17 8.8
Plumbing/Special plumbing 9 8.9 16 8.3
Loading dock 8 7.9 15 7.8
Wheelchair accessibility/ ADA compliant 5 5.0 10 5.2
Floor drains 5 5.0 7 3.6
High-load bearing floors 1 1.0 5 2.6
Sprung floors 1 1.0 3 1.6
Other 6 5.9 17 8.8
None of these are important 2 2.0 2 1.0

*Respondents may have selected multiple features
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The interested artists were also asked to identify up to five types of space or amenities they would
be most interested in sharing (Table 29). The most preferred types of space and amenities include
gallery/exhibition space, general-purpose studio space, storefront/retail space, community space
for informal networking/gathering, and classrooms/teaching space. (Note: the respondents who
selected storefront/retail space may have also expressed more formal interest in Commercial,
Retail or Storefront space rental, which is presented in a separate section below.).

Table 29: Preferred Shared Spaces and Amenities for Ongoing Studio/Creative Space Rental

Creative Space All Interested in
Only Creative Space
“yes” responses “yes” responses
Type of Space/Amenities* H % # %
Gallery/Exhibition space 44 43.6 91 47.2
General purpose studio space 41 40.6 77 39.9
Storefront/Retail space (for pop-ups ot cooperatively run space, etc.) 34 33.7 70 36.3
Community space for informal networking/gathering 30 29.7 60 31.1
Classrooms/Teaching space 34 33.7 59 30.6
Printmaking facilities 25 24.8 50 25.9
Paint room 19 18.8 40 20.7
Business center (including copier, fax machine, postage meter, etc.) 19 18.8 39 20.2
Ceramics studio/Kiln 20 19.8 37 19.2
Recording studio 15 14.9 28 14.5
Theater/Performance space (black box, flexible space) 15 14.9 25 13.0
Woodworking shop 11 10.9 24 12.4
Rehearsal space (theater, performance art, etc.) 7 6.9 20 10.4
Film/Video screening room 12 11.9 18 9.3
Outdoor work area 7 6.9 18 9.3
Traditional or digital dark room 7 6.9 16 8.3
Fine metals/Jewelry making studio 9 8.9 15 7.8
Makerspace/Hackerspace 6 5.9 15 7.8
Professional kitchen (catering, teaching, product development, etc.) 7 6.9 15 7.8
Scene/Prop/Costume shop 0 5.9 15 7.8
Sound proof practice rooms 8 7.9 15 7.8
Metalworking/Metalsmithing studio 4 4.0 14 7.3
Dance studio/rehearsal space 2 2.0 11 5.7
Theater/Performance space (formal seating/permanent stage) 3 3.0 9 4.7
Glass hot shop 5 5.0 7 3.6
Other 6 5.9 13 6.7
None 0 0.0 1 0.5

*Respondents may have selected multiple types of space/ amenities
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Half of the artists interested in renting studio, creative work, production or fabrication space on an
ongoing basis need studio/work spaces of 350 squate feet or less, while 38% want larger spaces of

351 — 1,000 square feet (Table 30).

Table 30: Space Requirements for Ongoing Studio/Creative Work Space

None (my work requires no studio space) 0 0.0 0 0.0
Under 200 sq. feet 27 26.7 48 24.9
200 - 350 sq. feet 24 23.8 48 24.9
351 - 500 sq. feet 12 11.9 24 12.4
501 - 650 sq. feet 8 7.9 23 11.9
651 - 800 sq. feet 9 8.9 16 8.3
801 - 1,000 sq. feet 6 5.9 10 5.2
1,001 - 1,500 sq. feet 4 4.0 6 3.1
1,501 - 2,000 sq. feet 2 2.0 3 1.6
More than 2,000 sq. feet 3 3.0 4 2.1
Don’t know 6 5.9 11 5.7
None (my work space requires no ongoing 0 0.0 0 0.0

studio siace)

*Does not equal 100.0% due to rounding
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Forty—seven percent (47%) of the artists interested in renting studio, creative work, production or
fabrication space on an ongoing basis could afford $250 or less per month for that space (paid in
addition to costs for housing), while 48% could pay $251 - $750 each month (Table 31).

Table 31: Affordable Ongoing Studio/Creative Work Space Costs

None 0 0.0 0 0.0
$150 or less 26 25.7 45 23.3
$250 24 23.8 45 23.3
$350 19 18.8 39 20.2
$500 19 18.8 33 17.1
$750 9 8.9 21 10.9
More than $750 4 4.0 10 52

Approximately one-third would be interested in renting on a month-to-month basis, while 42%
would be interested in a lease term of 6 — 12 months (Table 32).

Table 32: Lease Term for Ongoing Studio/Creative Work Space Rental

Month-to-month 41 40.6 68 35.2
6 months to 1 year 40 39.6 81 42.0
1 -2 years 15 14.9 32 16.6
3 — 5 years 4 4.0 9 4.7
6 — 10 years 1 1.0 3 1.6
More than ten years 0 0.0 0 0.0

*Does not equal 100.0% due to rounding
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COMMERCIAL, RETAIL, OR STOREFRONT SPACE RENTAL

One hundred nineteen (119) artists (22% of respondents) are interested in renting commercial,
retail, or storefront space for a creative work/business on an ongoing basis in Tacoma

(Figure 4).
Of these 119 artists:

e (5 are also interested in renting studio, creative work, production or fabrication
space on an ongoing basis

e 53 are also interested in relocating to a live/work or housing community for artists,
creatives, and their families

Figure 4: Would you rent commercial, retail, or storefront
space on an ongoing basis in Tacoma?

The large majority of the artists interested in renting commercial, retail, or storefront space on an
ongoing basis currently reside in Tacoma (81%) or have lived there in the past (14%; Table 33).

Table 33: Tacoma Residence

“yes” responses

Ever Lived in Tacoma? # %
I currently live in Tacoma 96 80.7
Yes, but not currently 17 14.3
No 6 5.0
Total 119 100.0
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The most common arts, cultural and creative industries of those interested in renting commercial,
retail, or storefront space on an ongoing basis are graphic arts/design, painting/ drawing,
photography, art gallery/exhibition space/curatorial, and writing/literary arts (Table 34).

Table 34: Arts, Cultural and Creative Industries
“yes” responses

Arts, Cultural and Creative Industries* # %
Graphic arts/design 28 23.5
Painting/Drawing 28 23.5
Photography 27 22.7
Art gallery/Exhibition space/Curatorial 26 21.8
Writing/Literary atts 26 21.8
Arts education/instruction 23 19.3
Digital arts (computer/multimedia/new media, etc.) 22 18.5
Mixed media 20 16.8
Music (vocal/instrumental/recording/composition) 19 16.0
Crafts/Fine crafts 17 14.3
Performance art 17 14.3
Arts administration/Arts advocacy 15 12.6
Film/ Yideo / Televisiop /Digital/Web-based 15 126
entertainment production
Theater arts (acting, directing, production, etc.) 15 12.6
Book arts/illustration 14 11.8
Jewelry design/fabrication 13 10.9
Architecture/Landscape architecture 11 9.2
Installation art 10 8.4
Murals/Street art 10 8.4
Culinary arts 9 7.6
Interior design 9 7.6
Dance/Choreography 8 6.7
Printmaking 8 6.7
Sculpture 8 6.7
Art/Music therapy 7 5.9
Folk and traditional art 7 59
Fiber/Textile arts/Fashion/Costume design 6 5.0
Woodworking 6 5.0
Ceramics 5 4.2
Metalworking/Metalsmithing 5 4.2
Healing arts/Art therapies 4 3.4
Comedy (stand-up, sketch, improv) 2 1.7
Glass 2 1.7
Other, please specify 6 5.0

*Respondents may have selected multiple industries
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Only a small minority (13%) currently rent commercial, retail, office, or storefront space
outside their home on an ongoing basis (Table 35).

Table 35: Current Space Arrangement

No 103 86.6
Yes 16 13.4

Half of those interested in renting commercial, retail, or storefront space are between the
ages of 21 and 40, and 37% are 41 — 60 years of age (Table 30).

Table 36: ie
20 years and younger 2 1.7
21 — 30 years 17 14.3
31 — 40 years 42 353
41 — 50 years 24 20.2
51 = 60 years 20 16.8
61 — 70 years 13 10.9
Over 70 years 1 0.8
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When asked about preferred neighborhoods for renting commercial, retail, or storefront
space approximately three-quarters of the interested artists selected the North Downtown/
Theater District, and over half would find the Old Brewery District (54%) or Dome District
(53%0) desirable (Table 37).

Table 37: Preferred Tacoma Neighborhoods for
Commercial, Retail or Storefront Space
“yes” responses

Neighborhoods* # %
North Downtown/Theater District 90 75.6
Old Brewery District 64 53.8
Dome District 63 52.9
Hilltop 48 40.3
McKinley Hill/East Side 30 25.2
Lincoln District 26 21.8
South Tacoma 23 19.3
Other 24 20.2

*Respondents may bave selected multiple neighborhoods
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The interested artists were asked to identify up to five features most desirable to them in
new commercial, retail or storefront space. The most popular were Internet access, natural
light, close proximity to other creative businesses, an active pedestrian location and
sink/water access (Table 38).

Table 38: Preferred Features for Commercial, Retail or Storefront Space
“yes” responses

Important Features* # %

Internet access (high speed/high bandwidth for large files/graphics) 71 59.7
Natural light 64 53.8
Close proximity to other creative businesses 60 50.4
Active pedestrian location 55 46.2
Sink/Water access 49 41.2
Adjacent parking lot 40 33.6
Air conditioning/Climate control 34 28.6
In same building as or attached to my living space 32 26.9
Additional storage 27 22.7
Building common area security (secured entrance, cameras, etc.) 22 18.5
Assembly-use code compliant (for music, theatre, exhibitions, o 76
events, etc.)

On bus route 19 16.0
Loading dock/Oversized entry or access 14 11.8
Wheelchair accessibility/ ADA compliant 14 11.8
Infrastructure to support a commercial kitchen "’ 92

(plumbing/electrical)

Other 3 2.5

*Respondents may have selected multiple features
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The interested artists were also asked to identify up to five types of space or amenities they
would be most interested in sharing in a building where they rent commercial, retail or
storefront space (Table 39). The most preferred types of space and amenities are
storefront/retail space, gallery/exhibition space, community space for informal networking/
gathering, a business center, classrooms/teaching space, and general-purpose studio space.

Table 39: Preferred Shared Spaces and Amenities for
Commercial, Retail or Storefront Space
“yes” responses

Type of Space/Amenities* # %
Storefront/Retail space (for pop-ups or cooperatively 49 o
run space, etc.)
Gallery/Exhibition space 48 40.3
Community space for informal networking/gathering 46 38.7
Business center (including copier, fax machine, postage meter, etc.) 34 28.6
Classrooms/Teaching space 31 26.1
General purpose studio space 31 26.1
Printmaking facilities 25 21.0
Theater/Performance space (black box, flexible space) 19 16.0
Rehearsal space (theater, performance art, etc.) 18 15.1
Paint room 17 14.3
Film/Video screening room 16 13.4
Dance studio/rehearsal space 14 11.8
Makerspace/Hackerspace 14 11.8
Professional kitchen (catering, teaching, product development, etc.) 14 11.8
Woodworking shop 14 11.8
Outdoor work area 13 10.9
Recording studio 13 10.9
Ceramics studio/Kiln 12 10.1
Theater/Performance space (formal seating/permanent stage) 12 10.1
Fine metals/Jewelry making studio 9 7.6
Scene/Prop/Costume shop 9 7.6
Traditional or digital dark room 8 0.7
Metalworking/Metalsmithing studio 0 5.0
Sound proof practice rooms 6 5.0
Glass hot shop 3 2.5
Other 4 3.4
None of the above 4 3.4

*Respondents may have selected multiple types of space/ amenities
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Forty-three percent (43%) of the artists interested in renting commercial, retail, or storefront
space on an ongoing basis need spaces of 500 square feet or less, while 37% want larger
spaces of 501 — 1,000 square feet (Table 40).

Table 40: Space Requirements for Commercial, Retail or Storefront Space

Under 200 sq. feet 16 13.4
200 - 350 sq. feet 18 15.1
351 - 500 sq. feet 17 14.3
501 - 650 sq. feet 19 16.0
651 - 800 sq. feet 16 13.4
801 - 1,000 sq. feet 9 7.6
1,001 - 1,500 sq. feet 7 5.9
1,501 - 2,000 sq. feet 3 2.5
More than 2,000 sq. feet 6 5.0
Don’t know 8 6.7

*Does not equal 100.0% due to rounding

Sixty percent (60%) could pay $500 or more each month for the commercial, retail, or
storefront space they rent on an ongoing basis (Table 41). Forty percent (40%) could afford
$150 — $350 per month for that space (paid in addition to costs for housing)

Table 41: Affordable Commercial, Retail or Storefront Space Costs

None 0 0.0
$150 or less 14 11.8
$250 17 14.3
$350 17 14.3
$500 35 29.4
$750 19 16.0
More than $750 17 14.3

*Does not equal 100.0% due to rounding
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Thirty nine percent (39%) would prefer a 6 — 12 month lease term for their commercial,
retail or storefront space, while 27% would prefer a lease term of 1 — 2 years (Table 42).
Twenty three percent (23%) would like a month-to-month lease.

Table 42: Preferred Lease Terms for Commercial, Retail or Storefront Space

Month-to-month 27 22.7
6 months to 1 year 46 38.7
1 — 2 years 32 26.9
3 — 5 years 10 8.4
6 — 10 years 2 1.7

More than ten years 2 1.7

*Does not equal 100.0% due to rounding
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PRIVATE CREATIVE OFFICE SPACE RENTAL

Eighty-one (81) of the survey respondents (15%) indicated an interest in renting private
creative office space on an ongoing basis in Tacoma (Figure 5).

Of these 81 respondents:
e Only 5 are only interested in private office space rental and no other type of space
ownership or rental in Tacoma.
e 43 are also interested in membership in a co-working space for their business. (We
expect that these 43 respondents would choose one option or the other, but not both)

Figure 5: Would you rent private creative office space on an
ongoing basis in Tacoma?

15%

The majority of the artists interested in renting private office space on an ongoing basis
currently reside in Tacoma (73%) or have lived there in the past (19%; Table 43).

Table 43: Tacoma Residence
“yes” responses

Ever Lived in Tacoma? # %
I currently live in Tacoma 59 72.8
Yes, but not currently 15 18.5
No 7 8.6
Total 81 *99.9

*Does not equal 100.0% dne to rounding
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Only a small number (6%) currently rent or own office or commercial, retail or storefront

space outside their home on an ongoing basis (Table 44).

Table 44: Current Space Arrangement

93.8

Yes 5 6.2

Most of the interested artists (80%) are between the ages of 31 and 60 (Table 45). Sixteen

percent (16%) are 21 - 30 years of age.

Table 45: i

20 years and younger

21 — 30 years 13 16.0
31 — 40 years 31 38.3
41 — 50 years 18 22.2
51 — 60 years 16 19.8
61 — 70 years

Over 70 iears 0.0

Seventy percent (70%) would be interested in renting private office space on an ongoing
basis in the North Downtown/Theater District, 56% in the Old Brewery District, 47% in
the Dome District, and 42% in the Hilltop neighborhood of Tacoma (Table 40).

Table 46: Preferred Tacoma Neighborhoods for Private Office Rental

North Downtown/Theater District 70.4
Old Brewery District 45 55.6
Dome District 38 46.9
Hilltop 34 42.0
Lincoln District 16 19.8
McKinley Hill/East Side 15 18.5
South Tacoma 13 16.0
Other 15 18.5

*Respondents may have selected multiple neighborhoods
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The interested artists were asked to identify up to five features most desirable to them in
their private office space. The most popular were Internet access, natural light, sink/water
access, and close proximity to other creative businesses (Table 47).

Table 47: Preferred Features for Private Office Space
“yes” responses

Important Features* # %
Internet access (high speed/high bandwidth for large files/graphics) 63 77.8
Natural light 56 69.1
Sink/Water access 39 48.1
Close proximity to other creative businesses (same building 13 407
or block)

Adjacent parking lot 29 35.8
Building common area security (secured entrance, cameras, etc.) 28 34.6
Additional storage 27 333
Air conditioning/Climate control 26 321
In same building as or attached to living space 21 25.9
On bus route 13 16.0
Loading dock 4 4.9
Wheelchair accessibility/ ADA compliant 4 4.9
Other 9 11.1
None of these are important 1 1.2

*Respondents may bave selected multiple features
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The interested artists were also asked to identify up to five types of space or amenities they
would be most interested in sharing in the building where they rent private office space
(Table 48). The most preferred types of space and amenities are community space for
informal networking/gathering, a business center, gallery/exhibition space, general-purpose
studio space and classrooms/teaching space.

Table 48: Preferred Shared Spaces and Amenities for Private Office Space

“yes” responses

Type of Space/Amenities* # %
Community space for informal networking/gathering 34 42.0
Business center (including copier, fax machine, postage meter, etc.) 31 38.3
Gallery/Exhibition space 31 38.3
General purpose studio space 29 35.8
Classrooms/Teaching space 26 32.1
Storefront/Retail space (or pop-ups ot cooperatively run ” _—
space, etc.)

Printmaking facilities 21 25.9
Film/Video screening room 16 19.8
Paint room 14 17.3
Recording studio 14 17.3
Theater/Performance space (black box, flexible space) 13 16.0
Rehearsal space (theater, performance art, etc.) 12 14.8
Ceramics studio/Kiln 11 13.6
Professional kitchen (catering, teaching, product development, etc.) 11 13.6
Traditional or digital dark room 9 11.1
Woodworking shop 9 11.1
Outdoor work area 7 8.6
Dance studio/rehearsal space 6 7.4
Makerspace/Hackerspace 6 7.4
Scene/Prop/Costume shop 6 7.4
Sound proof practice rooms 6 7.4
Theater/Performance space (formal seating/permanent stage) 6 7.4
Fine metals/Jewelry making studio 4 4.9
Metalworking/Metalsmithing studio 2 2.5
Glass hot shop 1 1.2
Other 2 2.5

*Respondents may have selected multiple types of space/ amenities
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Approximately half (51%) of the artists interested in renting private office space on an
ongoing basis need spaces of 350 square feet or less, while 35% want larger spaces of 351 -
800 square feet (Table 49).

Table 49: Space Requirements for Private Office Space

“yes” responses

Minimum Square Footage # %
Under 200 sq. feet 21 259
200 - 350 sq. feet 20 24.7
351 - 500 sq. feet 17 21.0
501 - 650 sq. feet 6 7.4
651 - 800 sq. feet 5 6.2
801 - 1,000 sq. feet 4 4.9
1,001 - 1,500 sq. feet 1 1.2
1,501 - 2,000 sq. feet 1 1.2
More than 2,000 sq. feet 1 1.2
Don’t know 5 6.2

Total 81 99,9
*Does not equal 100.0% due to rounding
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The majority of the artists interested in renting private office space (72%) could afford $350
or less per month for that space, while 16% could pay $351 - $500, and 9% could pay $501 -
$750 each month (Table 50).

Table 50: Affordable Costs for Private Office Space

None 1 1.2
$150 or less 20 24.7
$250 17 21.0
$350 21 25.9
$500 13 16.0
$750 7 8.6
More than $750 2 2.5

*Does not equal 100.0% due to rounding

Thirty-eight percent (38%) prefer a month-to-month lease for their private office space, 35%
would be interested in a term of 6 — 12 months, and 19% would like a 1 — 2 year lease term
(Table 51).

Table 51: Preferred Lease Terms for Private Office Space

Month-to-month 31 38.3
6 months to 1 year 28 34.6
1 -2 years 15 18.5
3 — 5 years 6 7.4
6 — 10 years 0 0.0
More than ten years 1 1.2
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MEMBERSHIP IN CO-WORKING SPACE

One quarter (134) of the survey respondents indicated an interest in buying a membership in
a co-working space for their business (Figure 6).

Of these 134 respondents:

e 24 are only interested in membership in a co-working space for their business and
not in any other type of space ownership or rental in Tacoma

e 43 indicated they are also interested in renting private creative office space on an
ongoing basis. (We expect that these 43 respondents wonld choose one option or the other, but not
both)

Figure 6: Would yon buy a membership in a co-working
space for your business in Tacoma?

Three-quarters of the individuals interested in buying a membership in a co-working space
for their business currently reside in Tacoma, and 14% have lived in the city in the past
(Table 52).

Table 52: Tacoma Residence

“yes” responses

Ever Lived in Tacoma? # %
I currently live in Tacoma 101 75.4
Yes, but not currently 19 14.2
No 14 10.4
Total 134 100.0
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Over half (57%) of the interested business owners are 31 - 50 years of age, while 18% are 21
- 30 years of age (Table 53).

Table 53: e

20 years and younger 1 0.7
21 — 30 years 24 17.9
31 — 40 years 48 35.8
41 — 50 years 29 21.6
51 — 60 years 20 14.9
61 — 70 years 12 9.0

Over 70 iears 0 0.0

*Does not equal 100.0% due to rounding
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The individuals interested in buying a membership in a co-working space for their business
were asked to identify up to five types of shared space or amenities that would be most
important to them (Table 54). The most preferred types of space and amenities include
community space for informal networking/gathering, gallery/exhibition space, general-
purpose studio space, storefront/retail space, a business center, classrooms/teaching space,
and printmaking facilities.

Table 54: Preferred Shared Spaces and Amenities for Co-Working Space

“yes” responses

Type of Space/Amenities* # %
Community space for informal networking/gathering 50 37.3
Gallery/Exhibition space 46 34.3
General purpose studio space 39 29.1
Storefront/Retail space (for pop-ups or cooperatively run space, 30 201
etc.)

Business center (including copier, fax machine, postage meter, etc.) 38 28.4
Classrooms/Teaching space 35 26.1
Printmaking facilities 32 23.9
Ceramics studio/Kiln 22 16.4

Recording studio 20 14.9
Film/Video screening room 17 12.7
Paint room 17 12.7
Professional kitchen (catering, teaching, product development, etc.) 17 12.7
Rehearsal space (theater, performance art, etc.) 17 12.7
Woodworking shop 17 12.7
Fine metals/Jewelry making studio 16 11.9
Makerspace/Hackerspace 16 11.9
Outdoor work area 16 11.9
Theater/Performance space (black box, flexible space) 16 11.9
Metalworking/Metalsmithing studio 13 9.7
Traditional or digital dark room 13 9.7
Scene/Prop/Costume shop 10 7.5
Theater/Performance space (formal seating/permanent stage) 10 7.5
Dance studio/rehearsal space 9 6.7
Sound proof practice rooms 7 5.2
Glass hot shop 3 2.2
Other 9 6.7
None of the above 1 0.7

*Respondents may have selected multiple types of space/ amenities
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OCCASIONAL STUDIO, CREATIVE WORK, PRODUCTION, FABRICATION,
COMMERCIAL, RETAIL, PRIVATE OFFICE, OR STOREFRONT SPACE RENTAL

One hundred eighty-eight (188) of the survey respondents (35%) indicated an interest in
renting studio, creative work, production, fabrication, commercial, retail, private office or
storefront space on an occasional basis in Tacoma (Figure 7).

Figure 7: Would you rent studio, creative work, production,
fabrication, commercial, retail, private office, or storefront space
on an occasional basis in Tacoma?

Of these 188 respondents:

e 50 are only interested in renting space on an occasional basis and not in other types
of space ownership or rental

69 are also interested in relocation to a live/work or housing community for attists,
creative, and their families

89 are also interested in renting studio, creative work, production or fabrication
space on an ongoing basis

57 are also interested in renting commercial, retail or storefront space for a creative
work/business on an ongoing basis

45 are also interested in renting private creative office space on an ongoing basis

71 are also interested in buying a membership in a co-working space for their
business

(For those artists interested in occasional space rental, it is reasonable to assume that they
may choose occasional space rental as well as relocation to live/work or housing space
and/or another ongoing space arrangement in Tacoma).
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Approximately two-thirds (68%) of the artists interested in occasional space rental currently
reside in Tacoma, and 16% have lived there in the past. Sixteen percent (16%) have never
resided in the city (Table 55).

Table 55: Tacoma Residence

“yes” responses

Ever Lived in Tacoma? # %
I currently live in Tacoma 128 68.1
No 30 16.0
Yes, but not currently 30 16.0
Total 188  *100.1

*Does not equal 100.0% due to rounding

The most common arts, cultural and creative industries of those interested in occasional
studio space rental are mixed media, photography, arts education/instruction, painting/
drawing and writing/literary arts (Table 50).

Table 56: Arts, Cultural and Creative Industries
“yes” responses

Arts, Cultural and Creative Industries* # %
Mixed media 48 255
Photography 48 25.5
Arts education/instruction 43 22.9
Painting/Drawing 43 22.9
Writing/Literary arts 43 22.9
Crafts/Fine crafts 41 21.8
Music (vocal/instrumental/recording/composition) 41 21.8
Graphic arts/design 29 15.4
Art gallery/Exhibition space/Curatorial 27 14.4
Digital arts (computer/multimedia/new media, etc.) 26 13.8
Theater arts (acting, directing, production, etc.) 25 13.3
Book arts/illustration 22 11.7
Film/Video/Television/Digital/ Web-based ”» 117
entertainment production
Installation art 21 11.2
Arts administration/Arts advocacy 20 10.6
Performance art 20 10.6
Fiber/Textile arts/Fashion/Costume design 19 10.1
Sculpture 16 8.5
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“yes” responses

Arts, Cultural and Creative Industries* # %
Jewelry design/fabrication 14 7.4
Architecture/Landscape architecture 13 6.9
Dance/Choreography 12 6.4
Printmaking 12 6.4
Woodworking 11 5.9
Murals/Street art 10 5.3
Art/Music therapy 8 4.3
Interior design 8 4.3
Metalworking/Metalsmithing 8 4.3
Folk and traditional art 7 3.7
Healing arts/Art therapies 7 3.7
Glass 6 3.2
Ceramics 5 2.7
Culinary arts 5 2.7
Comedy (stand-up, sketch, improv) 2 1.1
Other 9 4.8

*Respondents may bave selected multiple industries
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Those interested in occasional space rental were also asked to identify up to five types of
space or amenities they would be most interested in sharing (Table 57). The most preferred
types of space and amenities include gallery/exhibition space, general-purpose studio space,
community space for informal networking/gathering, and storefront/retail space.

Table 57: Preferred Shared Spaces and Amenities for
Occasional Studio Space Rental
“yes” responses

Type of Space/Amenities* # %
Gallery/Exhibition space 69 36.7
General purpose studio space 66 35.1
Community space for informal networking/gathering 61 32.4
Storefront/Retail space (for pop-ups ot cooperatively 57 303
run space, etc.)

Classrooms/Teaching space 45 23.9
Business center (including copier, fax machine, postage meter, etc.) 43 22.9
Printmaking facilities 42 22.3
Theater/Performance space (black box, flexible space) 36 19.1
Paint room 33 17.6
Recording studio 31 16.5
Rehearsal space (theater, performance art, etc.) 29 15.4
Ceramics studio/Kiln 28 14.9
Film/Video screening room 23 12.2
Traditional or digital dark room 22 11.7
Theater/Performance space (formal seating/permanent stage) 21 11.2

Woodworking shop 21 11.2
Metalworking/Metalsmithing studio 19 10.1
Outdoor work area 19 10.1
Scene/Prop/Costume shop 19 10.1
Dance studio/rehearsal space 17 9.0
Professional kitchen (catering, teaching, product development, etc.) 17 9.0
Sound proof practice rooms 17 9.0
Makerspace/Hackerspace 15 8.0
Fine metals/Jewelry making studio 12 6.4
Glass hot shop 3 1.6
Other 6 3.2
None 2 1.1

*Respondents may have selected multiple types of space/ amenities
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INTEREST IN ADDITIONAL CONTACT OR PARTICIPATION

At the end of the survey, respondents were asked if they were interested in being contacted
or wanted to be involved in the study and proposed project. The survey respondents could
sign up for additional contact regardless of their interest in relocation to or rental of space in
Tacoma.

Of the survey respondents (541):

e (0% (322) would be interested in receiving information about future housing and
live/work opportunities for the creative community in Tacoma

e (9% (374) would like to receive information about future studio, creative work,
production or fabrication rental space in Tacoma

e 57% (309) are interested in receiving information about future commercial, retail,
office or storefront rental space for creative businesses in Tacoma

e (4% (345) would like to be placed on the Spaceworks email list

e 58% (312) are interested in attending future meetings or networking events designed
to assist with space needs
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Appendix A: Survey Methodology

Artspace Projects, Inc. and Swan Research and Consulting, in collaboration with the City of
Tacoma and the Greater Tacoma Community Foundation, designed the survey used in this study.
The survey addressed four areas of interest including 1) current living and creative working
information, 2) preferences for new living, working, creating, producing, fabricating, selling,
displaying, performing, and other creative business space options, 3) demographic information,
and 4) the respondent’s personal interest in relocation to a live/work ot housing community for
artists, or rental of various types of creative work space on an ongoing or occasional basis in the
city of Tacoma. This study is part of a second phase of work, the first of which was in 2013 when
Artspace was invited to assess the potential for the development of creative spaces in Tacoma.

Funding for the study was provided by JP Morgan Chase.

The project partners, with the assistance of Spaceworks, identified potential survey respondents
through their affiliation with arts organizations and cultural activities in the city of Tacoma and
the local area. In December 2014, artists and creatively involved individuals living and working in
Tacoma and the surrounding region were invited to participate in a survey and provided with a
link to access the survey online. Potential survey respondents were notified via email blasts
(including the Tacomaart Listserv, the Artist Trust, and the Tacoma Arts Listserv), e-newsletters,
and social media, including a Facebook page and Twitter feed developed specifically for the
initiative. Approximately 700 postcards were hand distributed and placed throughout the
community. Information regarding the survey was disseminated at a public launch event, at art
and relevant creative industry events, and through local print media (including the Post
Detiance).

The survey was available for 9 2 weeks via the Internet, utilizing the Survey Gizmo survey
application. Five hundred forty-one (541) individuals completed the Survey of Artists’ and
Creative Individuals’ Space Needs and Preferences. The level of response obtained in the survey
is consistent with similar studies of this kind involving narrow content and longer length.

The survey’s respondents are a sample of convenience. While believed to be grossly
representative of the target population (artists and other creatively involved individuals living and
working in the city of Tacoma and the surrounding region), generalization of the findings to this
broader population cannot be conducted. Because of the non-random nature of the sample, the
data reported include only descriptive statistics. Substantial differences in numbers and
percentages are deemed meaningful, as are patterns in the data. As with any measurement tool,
some error is inherent; small group differences or percentages should be interpreted carefully.
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Appendix B: Current Residence — Interested Artists

Artists Interested in Relocation to Live /Work Space

Interested Artists Currently Residing in the Tacoma Area

Zip Code(s) m o City
98405 34 16.7 Tacoma
98406 18 8.8 Tacoma
98402 15 7.4 Tacoma
98403 11 5.4 Tacoma
98418 7 3.4 Tacoma
98466 6 2.9 Tacoma
98404 5 2.5 Tacoma
98407 5 2.5 Tacoma
98408 5 2.5 Tacoma
98409 4 2.0 Tacoma
98498 4 2.0 Lakewood
98467 3 1.5 University Place
98421 2 1.0 Tacoma
98443 2 1.0 Tacoma
98499 2 1.0 Lakewood
98416 1 0.5 Tacoma
98422 1 0.5 Tacoma
98424 1 0.5 Tacoma
98446 1 0.5 Tacoma
Total 127 62.6

Interested Artists Currently Residing in Other Cities in Pierce County

Zip Code(s) m v City
98371/98374 4 2.0 Puyallup
98332/98335 3 1.5 Gig Harbor
98387 3 1.5 Spanaway
98390 2 1.0 Sumner
Various* 5 2.5 Various*
Total 17 8.5

*Zip codes with only one interested artist
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Interested Artists Currently Residing in King County

98144 6 2.9 Seattle
98107 4 2.0 Seattle
98122 3 1.5 Seattle
98102 2 1.0 Seattle
98103 2 1.0 Seattle
98126 2 1.0 Seattle
98146 2 1.0 Seattle
Various* 10 4.9 Seattle
98045 2 1.0 North Bend
Various* 6 2.9 Various*

*Zip codes and cities with only one interested artist

Interested Artists Currently Residing in Other Washington Counties

98502/98512/98513 5 2.5 Olympia
98201 1 0.5 Everett
98226 1 0.5 Bellingham
98325 1 0.5 Chimacum
98550 1 0.5 Hoquiam
98584 1 0.5 Shelton

Interested Artists Currently Residing in Other States

Ashland/Portland/Seaside 3 1.5 Oregon
Los Angeles/Culver —
. 1.5 California
City/Long Beach
Various* 5 2.5 Various*

*Cities and states with only one interested artist
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Survey Respondents Interested in Relocation to Live/Work Space:
Distribution of Current Residence by Zip Code

Size of circle indicates relative frequmg/ of responses by ip code
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